Promotional Planning Tool

A Conversion Marketer has a rich resource of tools to convert website visitors
into buyers. To stimulate ideas, below is a list of promotional tools used online
that have proven effective for many types of businesses. Please understand
certain Conversion tools are not appropriate for every type of business. For
instance, if you operate a luxury brand such as Ro/ex, a Sweepstakes may be
inappropriate for your purposes but a Celebrity Endorsement may be a winner.
A business to business company may choose to offer a White Paper or draft a
compelling Sales Letter to achieve Conversion objectives.

Complete this questionnaire to help organize options to review the best
promotional tools to use with your products/services.

Campaign Duration: Long Term Short Term

Promotional Change Frequency:
_ Daily __ Weekly
__ Monthly _ lLonger

Purchase Frequency:

Consumable Considered Purchase

Price Positioning

1 2 3 4 5 6 7 8 9 10

Low Consideration Luxury/Premium
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Promotional Tools Worksheet

Conversion Marketing Tools Relevance NOTES/Questions

Scaleof1-10
(high)

Free Newsletter

White Paper

Sweepstakes

Instant Win Game
Scavenger Hunt

Gift with Qualified Action

% Discount Offer

2 For 1 Offer

Buy 1, Get 1 Free
Coupon/Promotional Code
Rebate Offer

Free Sample

Free Trial Offer (i.e. subscriptions)
Loss Leader

Long Sales Letter (with dozens of
Psychological triggers)
Customer Testimonials

Deal of the Day

Celebrity Endorsement
Authority Endorsement

Top 10 List

Limited Quantities

Loyalty Rewards Program
Continuity Program

Bundled Offer or Package Deal
Visually Stimulating Imagery
Customer Rating System
Recommendations Engine
Refer a Friend

Self Liquidator

Seasonal Point of Purchase
Graphics

Gift Card (discount for pre-
purchase)

FAX or email this form to author Bryan Heathman for an expert assessment of
the best Promotional Tools for your products.
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